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Preliminary Programme 

Wednesday, 16 September: PhD Day 

From 12:30 
Registration PhD Seminar 

Snacks and coffee; optional lunch in cafeteria (self-paid) 

13:15 – 13:30 Welcome 

Anne Köchling & Bernd Eisenstein, Vice-Director & Director Geman Institute for Tourism 
Research 

Oswin Maurer, Founder CBTS 

13:30 – 15:00 PhD paper presentations 1: 
Coolcation as a socio-political narrative - An emerging term in European summer travel 
reviewed via framing theory  
J. Brehmer 

Consumer Perception of Climate Change Impacts in Destinations 

C. Bellmann 

Break 

 

15:15 – 16:00 

PhD paper presentations 2: 
Trust and Technology: How Conversational AI Shapes Tourist Behaviour and Social Accessibility 
in Urban Destinations 

B. R. Sanoussi 

16:00 – 16:45 Effectiveness of different types of behavioral interventions for water saving by tourists in 
hotels 

V. Ammesdörfer 

Break 

17:00 – 18:30 Interactive workshop: 
Shaping the Research Process and Meeting Journal Requirements in the Age of AI 

18:30 – 18:45 Summary of PhD Day 

From 19:00 Welcome Reception with finger food and drinks at FH Westküste Campus 
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Thursday, 17 September 

From 09:00 Registration open, coffee and breakfast snacks 

09:30 – 10:00 Welcome to Heide and to CBTS  
Anja Wollesen, President FH Westküste University of Applied Sciences 

Anne Köchling & Bernd Eisenstein, Vice-Director & Director Geman Institute for Tourism 
Research 

Oswin Maurer, Founder CBTS 

10:00 – 10:45 Keynote: When Holidays Turn Political: Tourism between Cultural Exchange and Confrontation  
Florian Kock 

Break 

11:00 – 12:00 Conference topic track, session 1: 
Social Impacts on Travel Behaviour 

Chair: Florian Kock 

Open track, session 1: 
Targeting Generation Z 

Chair: Marit Gundersen Engeset 

No Holidays from Politics: Political Ideology 
and Political Self-Congruity in Destination 
Choice 

J. Reif, B. Eisenstein, S. Seeler, R. 
Frankenberger, R. Vogler & M. Krüger 

Designing the Next River Cruise:  Affordability, 
Sustainability, and Generational Renewal 
G. V. Demydyuk, A. M. Defrancesco & A. Wulf  

Keystones and Niche Players in a 
Destination Community as Impact Drivers 
for Consumer Education (Tourism Business 
Ecosystems) 
A. Wulf 

Segmenting Gen Z (non)volunteers using the 
Volunteer Functions Inventory: A comparative 
study of Germany and Aotearoa New Zealand 

G. Prayag, K. Zahrai, S. Seeler, R. Aquino, A. 
Köchling & C. Bellmann 

Break 

12:15 – 13:15 Conference topic track, session 2: 
Subjective Well-Being and Quality of Life 
of Residents 

Chair: Girish Prayag 

Open track, session 2: 
Cruises and Airports as Experiencescapes 

Chair: Peet van der Merwe 

The Role of Individual Resilience in 
Residents’ Pro-Environmental Intention and 
Subjective Well-being: Insights from 
Hawai’i 
A. Berbekova & L. Shulga 

A Multi-Layer Cruise Experiencescape Model: 
Linking Sentiment, Satisfaction, and Loyalty 
through Affective and Cognitive Pathways 

W. Ali & G. Demydyuk 

 Social Sustainability through Destination 
Stewardship: Tourism Perceptions and 
Policy Acceptance among Young Residents 
in German Coastal Destinations 

A. Zorn & B. Grassinger 

The Cruise Terminal as a Service Interface: A 
Comparative Analysis of Customer Journey and 
Process between Cruise and Airline sector 

A. Wulf 

Lunch Break 
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14:15 – 15:45 Conference topic track, session 3:  
New KPIs for Social Sustainable Tourism 

Chair: Oswin Maurer 

Open track, session 3:  
Nature and Festival Experiences 

Chair: Julian Reif 

Measuring What Matters: Tourism 
Acceptance as a Social Indicator for 
Destination Competitiveness in Europe 

S. Seeler, M. G. Engeset, L. Naschert & B. 
Eisenstein 

Lifelong Bonds? Childhood Nature Experiences, 
Human-Nature Connectedness, and Nature-
based Tourism in Germany 

 J. Arnegger, T. Gruchmann & M. Herz 

 From Measurement to Management: 
Developing a KPI Dashboard for Small Rural 
Destinations 

C. Theobald & J. E. Beelitz 

A Cluster-Based Insight into Tourist Perceptions 
of Crowding in Kruger National Park 

P. van der Merwe & A. Saayman 

  Tasting Value: Festival Contributions and Visitor 
Engagement at a South African Wine Festival 
A. Viljoen & M. Kruger 

Break 

16:00 – 17:00 Conference topic track, session 4: 
Environmental Ethics and Consumer Responsibility 

Chair: Alisha Ali 

Plastic Avoidance and Reduction in Coastal Tourism: Extending the Norm Activation Model 
with Place Attachment 
C. D. Wiersema 

Moral licensing in sustainable luxury travel 
J. Y. Kim & F. Kock 

17:00 – 17:15 Summary and Conclusion of CBTS Day 1 

Ca. 17:30 Pick up at FH Westküste to SPO for Conference Dinner 
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Friday, 18 September 

09:00 – 09:15 Registration, coffee and breakfast snacks 

09:15 – 09:25 Conference opening 

09:25 – 10:10 Keynote: Employee Empowerment Through AI: Can Augmentation Drive Socially Sustainable 
Tourism? 

Alisha Ali 

Break 

10:15 – 11:45 Conference topic track, session 5: 
Transformative Travel Experiences  
Chair: Sabrina Seeler 

Open track, session 4: 
Artificial Intelligence: Impacts on Tourist 
Behaviour and Research 

Chair: Ralf Vogler 

 From Consumption to Contribution: 
Understanding Socially Responsible Behaviour 
at a Cultural Festival  
M. Kruger & A. Viljoen 

Will Synthetic Samples Replace 

Human Respondents in Consumer Research? 

D. Iglesias, D. Schmücker & D. Rebholz 

From Unexamined Tourist to Conscious 
Traveler: The Justice Praxis Development 
Model 
V. Ho, T. Knorr & A. Moura 

AI Chatbot Use in Travel Decision-Making: An 
Extended UTAUT2 Approach 

M. Farshbafiyan Hosseininezhad & N. 
Comerio  

 Configurations for Successful Artificial 
Intelligence Adoption in Hospitality: Evidence 
from a fsQCA Analysis of Managerial 
Perceptions 

C. Cozzio, F. Santos Arteaga & O. Maurer 

Break 

12:00 – 13:00 Conference topic track, session 6:  
Digital Nomadism and Social Sustainability 

Chair: Julius Arnegger 

Open track, session 5: 
Destination Image and Branding 

Chair: Anne Köchling 

Decoding Green Nation Brand-Induced Travel 
Intentions: Integrating Cognitive and Affective 
Pathways of Digital Nomads 

T. Matiza 

Branding Africa: Symbolism, Strategic 
Positioning and Congruence in Tourism Logos 
and Slogans 

Z. Kankhuni & E. Slabbert 

Platform Community: Scale Development and 
Implications for Local Social Relations with 
the Digital Nomads 

L. Ding 

Non-Visitors’ Image of Long-Haul 
Destinations: The case Study of South Korea 
through Qualitative Repertory Grid Interviews 

S. Kim 

13:00 – 13:15 Summary and Conference Closing 

13:15 – 14:15 Lunch 

 


