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Social Impacts and Social Value of Tourism

Tourism
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& workers

Destination
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Photo: Mediaserver Hamburg / Christian Brandes

Kriiger, M., & Eisenstein, B. (2021): Okonomische Auswirkungen des Tourismus. Ansitze zur Messung der touristischen Wirtschaftsleistung; Seeler, S. und Kéchling, A. (2025): Arbeitszufriedenheit der touristischen Akteure in
Deutschland 2024.; Seeler, S., & Eisenstein, B. (2023). Tourismus als Treiber der Lebensqualitat — Wahrnehmungen der einheimischen Bevolkerung. Seeler et al. (2024): Tourismus, Wohnortverbundenheit und
Lebensqualitat: Verzahnung als Erfolgsrezept fir die nachhaltige Destinationsentwicklung?
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State of Research on Tourist Wellbeing

Travel fosters psychological need fulfillment

{Ey
%Eiﬁv ’ G
Positive effects on Provides space for  Allows personal choices  Promotes interaction and
well-being and life mental rest and rather than routines social relationships in an
satisfaction relaxation and obligations intercultural context
Positive effects Creates space to Enables new Provides space for personal
on health feel connected to perspectives & development and new
nature meaning-making experiences

Source: Bellmann, C., Kéchling, A., Reif, J. und Eisenstein, B. (2024): ,Die schonste Zeit des Jahres?“: Effekte von Urlaubsreisen auf Erholung, Gesundheit und Wohlbefinden der Reisenden.
Grundlagen, Stand der Forschung und Ausblick. Heide/Holstein (Working Paper Series des Deutschen Instituts fir Tourismusforschung, 5).
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State of Research on Tourist Wellbeing

Travel fosters psychological need fulfillment

Positive effects on
well-being and life
satisfaction

Positive effects
on health

aning-making experiences

Source: Bellmann, C., Kéchling, A., Reif, J. und Eisenstein, B. (2024): ,Die schonste Zeit des Jahres?“: Effekte von Urlaubsreisen auf Erholung, Gesundheit und Wohlbefinden der Reisenden.
Grundlagen, Stand der Forschung und Ausblick. Heide/Holstein (Working Paper Series des Deutschen Instituts fir Tourismusforschung, 5).
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How can the wellbeing of
city travelers be measured using a
comprehensive wellbeing model?
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Study on Tourist Wellbeing

Research aims

* Measuring different dimensions of tourist
wellbeing in one instrument

Exploring the influence of trip characteristics + life
circumstances on tourist wellbeing = high
number of participants needed!

Deriving recommendations for the industry

Method

* Quantitative survey of German residents (quota
sample, n= 3,098)

Sampling of German travelers, who have returned L th
from a holiday trip with at least 4 overnight stays S ) <3 ,? TET
within the last 14 days 2 minimize recall effects! S

Photo: Mediaserver Hamburg / Christian Brandes
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Measurements based on the
DREAMA Model of Tourist Wellbeing (rilep et al 2024)

Developed measurement instrument

several items per dimension 2>
statements to be agreed or disagreed
with on 5-point scale

Question: Please take a moment to
think back to your recent holiday trip.
How did you feel during this holiday

trip?

Filep, S., Moyle, B., Skavronskaya, L. (2024). Tourist Wellbeing: Re-Thinking Hedonic and Eudaimonic Dimensions. Journal of Hospitality & Tourism Research 48 (1), S. 184—-193. DOI: 10.1177/10963480221087964.
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Wellbeing of City Travelers?

Description of subsample

(n = 451)

Nationality: 100 %
German residents

Gender: 51 % male,
49 % female,
<1% non-binary

Age: @ 52 years old

(sd=14)

Vacation region: 45 %
Germany, 44 % other
European country,

11 % outside of Europe

Vacation satisfaction:
76 % top 2 (very

Affiliation

Social

Engagement

Detachment
Recovery

Achievement

Meaning

Affiliation

Nature

.. | spent time with people who are close

.. | was able to decide for myself how to

University of Applied Sciences

DI Tourismusforschung

German Institute
for Tourism Research

Top2

During my last vacation...

27%

71%

51 %

... | felt a sense of connection with the 49 %
nature around me.

56%

73 %

to me

spend my time.

... | gained some distance from my
professional demands

... | did something to broaden my
horizons

... | felt I recognised what gives my life
meaning

Base: City Travelers (n = 452); Question: Please take a moment to think back to your recent holiday trip. How did you feel during this holiday trip?;
Scale: 1 = strongly disagree to 5 = strongly agree

satisfied and satisfied)
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Wellbeing of City Travelers?

Detachment
Recovery @"lfor comparison...

Subscales per dimension allow detailed measures of
the fulfilment of psychological needs beneficial for
subjective wellbeing Achievement Engagement

Overall need fulfilment of city

eV et Total DREAMA scorefii 5

Wellbeing benefits of travel are not a privilege of
nature-based tourism!

This method enables the analysis of differences
specific to subgroups to develop specific
recommendations for the industry

Meaning Affiliation (Social)

Affiliation (Nature)

Summary of responses per dimension to mean values (arithmetic mean) on a scale from 1 (minimum) to 5 (maximum). German City travelers German nature travelers
Higher values indicate a higher subjective well-being during the holiday trip. Base: All city travelers (n = 451)
Total Score = 3,9

Question: Please take a moment to think back to your recent holiday trip. How did you feel during this holiday trip?
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Wellbeing of City Travelers? Examples of further results

Strong link between city tourist well-being and trip satisfaction ﬂ
(p <.001), moderate—strong effect (V = .485) I ‘b

Takeaway: Improving satisfaction can boost wellbeing

City tourist wellbeing and sleep quality are strongly linked
(p <.001), moderate-strong effect (V = .469) h-

Takeaway: Improving quests sleep quality can boost wellbeing

No significant relationship found with:

*Trip characteristics (duration & distance)
*Socio-demographics (age, gender, education, income)

*General life satisfaction

Takeaway: Wellbeing appears independent of these factors

23.04.2026
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Next Steps of this Study

for Tourism Research

Vacation travel enhances well-being but
what are the impacts of trip design and
life circumstances?

* Analysis focus 1 — Trip Design
How do characteristics of the
vacation (e.g., travel type, activities,
accommodation, quality, spending)
relate to DREAMA fulfillment?

* Analysis focus 2 — Life Circumstances
Lo e More information How do pers.onal. living COhdItIO!’\S
I : _ (e.g., work situation, workload, life
ey abQUt this project satisfaction) relate to DREAMA
N fulfillment?

\ Hamburg / Chrifstian Brahtles
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How can insights from wellbeing research be
integrated into destination management?
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Integration of Wellbeing Research Insights
into Destination Management

Research insights on tourist wellbeing can
help DMOs with:

NN
-y policy decision support

UI[?J design and coordination of visitor

Strategic positioning of the destination
.F Guest communication and marketing

DMO turns wellbeing research into practical

guidance for policy, providers, and
marketing.

Foto: Mediaserver Hamburg / Christian Brandes 15
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German Institute for Tourism Research
Project Team & Contact Information
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Charlotte Bellmann, M.A. | Prof. Dr. Anne Kéchling
- Follow the German
Institute for Tourism

koechling@fh-westkueste.de  Research on LinkedIn!

Research Project Manager Vice Director

bellmann@fh-westkueste.de

Prof. Dr. Bernd Eisenstein Maria Topp, M.A.

Director ) Research Project Manager

eisenstein@fh-westkueste.de & V ; topp@fh-westkueste.de
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http://www.linkedin.com/company/deutsches-institut-für-tourismusforschung
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Thank you for your attention!
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Copyright

Samtliche Inhalte dieser Dokumentation in Form von Strategien, Modellen, Konzepten, Schaubildern,
Analysen und Schlussfolgerungen sowie sonstigen geistigen Schopfungen sind als geistiges und
schopferisches Eigentum urheberrechtlich geschiitzt. Eine Verwendung auch in Teilen gegenliber
Dritten darf nur unter ausdriicklicher Genehmigung und Quellenangabe des Autors erfolgen, mit
Ausnahme der Inhalte, die durch eine gesonderte Quellenangabe gekennzeichnet sind. Durch
Ubergabe dieser Dokumentation erhilt der direkte Empfianger ein zeitlich befristetes, einfaches
Nutzungsrecht an den urheberrechtlich geschiitzten Leistungen. Eine gewerbliche Nutzung aulBerhalb
schriftlich geschlossener Vereinbarungen ist ausgeschlossen. Der Empfanger ist nicht berechtigt, diese
Dokumentation oder Teile davon oder Inhalte davon zu verandern, zu veroffentlichen oder zu
verbreiten. Samtliche Inhalten unterliegen der Geheimhaltung.

Deutsches Institut fiir Tourismusforschung, November 2024
www.di-tourismusforschung.de

mk[iste

University of Applied Sciences

23.04.2026 Tourism as a Pathway to Happiness and Health — City DNA Conference 2026 in Helsinki

18



,__h:_'ri‘!',Hamburg

Tourismus

Impressum

Herausgeber

Projektdurchfiihrung

DI Tourismusforschung

German Institute
for Tourism Research

Fachhochschule Westkiiste

Deutsches Institut fiir Tourismusforschung, Fachhochschule Westkiste
Prof. Dr. Bernd Eisenstein

Fritz-Thiedemann-Ring 20

25746 Heide/Holstein

Charlotte Bellmann
Deutsches Institut flr Tourismusforschung, Fachhochschule Westkiiste (Heide)
bellmann@fh-westkueste.de

Deutsches Institut fiir Tourismusforschung, November 2024
www.di-tourismusforschung.de

m{kﬂste

University of Applied Sciences

23.04.2026

Tourism as a Pathway to Happiness and Health — City DNA Conference 2026 in Helsinki

19



